ACADEMIA DE STUDII ECONOMICE DIN BUCURESTI
SENATUL UNIVERSITAR
Telefon/Fax 021-319.20.25, 021-319.19.00/int. 283, www.senat.ase.ro, e-mail: senat@ase.ro

Hotararea nr. 246/19.12.2018
cu privire la aprobarea
Raportului privind organizarea Scolii internationale de vara Bucharest Summer

University X1V, desfasurata in perioada 12 -26 august 2018

In temeiul Hotararii Consiliului de Administratie nr. 457/21.11.2018 cu privire la inaintarea citre
Senatul ASE a propunerii de aprobare a raportului privind organizarea Scolii internationale de vara
Bucharest Summer University XIV, desfasurata in perioada 12 -26 august 2018;

In conformitate cu art. 213 alin. 2 lit. n) din Legea nr. 1/2011 a educatiei nationale, modificata si
completata, a art. 39 alin. 37 din Carta ASE, a art. 22 alin. 53 din Regulamentul de organizare si
functionare a Senatului ASE, precum si a Hotararii Senatului nr. 10/20.01.2016;

Senatul Academiei de Studii Economice din Bucuresti
Hotaraste

Art. 1. Aprobarea Raportului privind organizarea Scolii internationale de vara Bucharest Summer
University X1V, desfasurata in perioada 12 -26 august 2018, conform anexei care face parte
integranta din prezenta hotarare.

Art. 2. Consiliul de Administratie va duce la indeplinire prevederile prezentei hotarari.

Presedinte Senat,
Prof. univ. dr. Pavel NASTASE Cancelar Senat,
Prof. univ. dr. Paul POCATILU

Avizat pentru legalitate,
Director Directia Juridic si Contencios Administrativ

Consilier Juridic Elena GAMAN
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scoala oficiala de vara a Academiei de Studii Economice din Bucuresti
si a Asociatiei Facultatilor de Economie din Romania (AFER), organizata
anual de catre Uniunea Studentilor Academiei de Studii Economice din
Bucuresti (USASE) si Senatul Studentilor ASE, avand ca suport academic
una din cele unsprezece facultati ale academiei.
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SOARD OF ADVISORS

NICOLAE ISTUDOR DOREL PARASCHIV CALIN VEGHES

Rector Prorector Decan
Academia de Studii Relatia cu mediul economico- Facultatea de Marketing,
Economice din Bucuresti social si viata studenteasca Academia de Studii

Economice din Bucuresti

IONEL DUMITRU ALIN ANGHELUTA RADU PETRARIU

Prodecan Decan Director Executiv
Facultatea de Marketing, Bucharest Business School, Asociatia Facultatilor de
Academia de Studii Academia de Studii Economie din Romania

Economice din Bucuresti Economice din Bucuresti (AFER)
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CALIN VEGHES RALUCA BARBULESCU ANAMARIA RAVAR

Decan al Facultatii de Marketing, Arhitect, ARCHE Association Vice presedinte, Asociatia
Academia de Studii Economice ARCHE
din Bucuresti ,Revitalizing cultural heritage —
Association ARCHE experience” ,Cultural heritage and
,Cultural heritage: A marketing regeneration of the local
perspective” communities”

SERBAN TOADER DR. MIRCEA TOMA LAVINIA BEJENARIU

Senior Partner, KPMG Romania Presedinte ActiveWatch Rezident la Spitalul Psihiatric
Socola din lasi
,Heritage, education and ,<<Silence is Gold>> - Case study
inclusive growth” on communication about Rosia ,Workshop on Calligraphy”
Montana”

e
RADU GEORGE BARLA
Istoric, Fondator si Presedinte al

Asociatiei Renascendis

,Fragments and meanings — the
experience of cultural heritage”
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VLAD CIOFLEC
Biologist, Parcul Natural
Vacaresti

,Nature at your door”

LAURA MAN ESCU

Technical Executive la Ingenium

Software Solutions

"How can technology foster
cultural heritage?”
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DR. DIANA DUGULAN

Trainer la Centrul pentru
Comunicare Nonviolenta

,Fostering the community

spirit through Nonviolent
Communication”

Py

DORU PANAITESCU
Digital marketing pioneer si
Outdoor Trainer la Wild Escapes

,Capturing Frames of
Biodiversity”

CLAUDIA CHICIUDEAN
Director Financiar, Asociatia
ARCHE

,Valuation of Cultural Heritage”

ADRIAN DUGULAN
Business Development Leader,
Enel Green Power

,Fostering the community
spirit through Nonviolent
Communication”

ALIN ANGHELUTA
Decan, Bucharest Business
School, Academia de Studii
Economice din Bucuresti
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PERSOANE IMPLICATE
N BVENIMERNT

Nume Prenume

Universitate

1 ACOSTA MARIANE MEXICO LAUDER BUSINESS SCHOOL

2 ADRIAN PARAIALA ROMANIA ACADEMIA DE STUDII ECONOMICE

3 ALEXANDRA SARBU ROMANIA ACADEMIA DE STUDII ECONOMICE

4 ANDREEA IONITA ROMANIA ACADEMIA DE STUDII ECONOMICE

5 ANDREI MAVRIS ROMANIA ACADEMIA DE STUDII ECONOMICE

6 ANDREI RADUTU ROMANIA ACADEMIA DE STUDII ECONOMICE

7 ANUTEI ANDREEA ROMANIA UNIVERSITY OF BRISTOL

8 BALARJISHVILI NINO GEORGIA TBILISI STATE UNIVERSITY

9 BALTEPE NAZLI ECE TURKEY iZMIR UNIVERSITY OF ECONOMICS

10 BENJUMEDA HEKTOEN MARIA NORWAY & SPAIN BI NORWEGIAN BUSINESS SCHOOL

11 BOBU NATALIA MOLDOVA OVIDIUS UNIVERSITY OF CCONSTANTA

12 BODRUG OLGA MOLDOVA ASE BUCHAREST, FABBV

13 BRETEA IULIA ROMANIA UNIVERSITY OF MEDICINE AND PHARMACY "IULIU HATIEGANU"

14 BUCIUMAN MARIA ANASTASIA ROMANIA SITY ALBA IULIA,FACULTY OF ECONOMIC SCIENCES - SPECIALIZATION BUSINESS ADMINISTI
15 CABEZA MARTINEZ FRANCISCO TOMAS SPAIN ESCUELA POLITECNICA DE INGENIERIA DE GIJON, UNIVERSIDAD DE OVIEDO
16 CERA ELONA ALBANIA GRADUATED AT FACULTY OF ECONOMICS, UNIVERSITY OF TIRANA, TIRANA, ALBANIA
17 CHITU FLORENTINA ROMANIA ACADEMIA DE STUDII ECONOMICE

18 CHIVU RALUCA ROMANIA ACADEMIA DE STUDII ECONOMICE

19 CIOBANU RADU ROMANIA ACADEMIA DE STUDII ECONOMICE

20 CIOCODEICA DAVID FLORIN ROMANIA ACADEMIA DE STUDII ECONOMICE

21 CIOLACU GABRIELA MOLDOVA BUDAPEST BUSINESS SCHOOL, FACULTY OF INTERNATIONAL MANAGEMENT AND BUSINESS
22 CIUBANCAN CRISTIAN ROMANIA ACADEMIA DE STUDII ECONOMICE

23 CORINA PETREA ROMANIA ACADEMIA DE STUDII ECONOMICE

24 COSMA ANASTASIA ROMANIA BUCHAREST UNIVERSITY,FACULTY OF BUSINESS ADMINISTRATION

25 COSTEL cocCliu ROMANIA ACADEMIA DE STUDII ECONOMICE

26 CRISTIAN IANC ROMANIA ACADEMIA DE STUDII ECONOMICE

27 CRISTIAN VLAICU ROMANIA ACADEMIA DE STUDII ECONOMICE

28 DANA TOADER ROMANIA ACADEMIA DE STUDII ECONOMICE

29 DENISA IORDACHE ROMANIA ACADEMIA DE STUDII ECONOMICE

30 DIAZ MARIA CRISTINA MICHELLE IRELAND UNIVERSITY COLLEGE DUBLIN

31 DOUIK SYRINE TUNISIA IHEC CARTHAGE, TUNISIA

32 DRAGONICI RADU ALEXANDRU ROMANIA ACADEMIA DE STUDII ECONOMICE

33 DRAGOS STOICA ROMANIA ACADEMIA DE STUDII ECONOMICE

34 DRAGUSANU CARMEN ANDREEA ROMANIA ACADEMIA DE STUDII ECONOMICE

35 DUKIC LARISA CROATIA UNIVERSITY OF ZAGREB, FACULTY OF SCIENCE, DEPARTMENT OF GEOGRAPHY
36 EDUARD ARHIRE ROMANIA ACADEMIA DE STUDII ECONOMICE

37 FLORIN BOGDAN MATEI ROMANIA ACADEMIA DE STUDII ECONOMICE

38 GECHKOV STOYAN PEEV BULGARIA AMERICAN UNIVERSITY IN BULGARIA

39 GRYMSHI DESJANA ALBANIA MEDITERRANEAN AGRONOMIC INSTITUTE OF ZARAGOZA (IAMZ- CIHEAM)
40 GUNAYDIN AHMET SERDAR TURKEY AMERICAN UNIVERSITY OF BEIRUT

4 HATNEAN MANUELA-FLORENTINA ROMANIA UNIVERSITATEA "STEFAN CEL MARE" SUCEAVA

42 I0ANA MILITARU ROMANIA ACADEMIA DE STUDII ECONOMICE

43 IOANA RALUCA ANDREI ROMANIA ACADEMIA DE STUDII ECONOMICE

44 IRINA GABRIELA HURMUZACHE ROMANIA UNIVERISTATEA DE MEDICINA SI FARMACIE "CAROL DAVILA"

45 ISTRATE DIANA ELENA ROMANIA UNIVERISTATEA DE MEDICINA SI FARMACIE "CAROL DAVILA"

46 JICAREAN SILVANA ROMANIA UNIVERSITY OF TIMISOARA,FACULTY OF ECONOMICS

47 KAWINSINSAP TAWATCHAI THAILAND LAMPANG RAJABHAT UINERSITY
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48 KHVICHIA DITO GEORGIA ILIA STATE UNIVERSITY

49 KONG THEO UNITED KINGDOM UNIVERSITY OF ST. ANDREWS

50 KOSTAKI EFTHYMIA GREECE ATHENS UNIVERSITY OF ECONOMICS AND BUSINESS

51 LUANA IORESCU ROMANIA UNIVERISTATEA DE MEDICINA S| FARMACIE "CAROL DAVILA"
52 LUMINITA DORILA ROMANIA ACADEMIA DE STUDII ECONOMICE

53 MADALINA VISAN ROMANIA ACADEMIA DE STUDII ECONOMICE

54 MARA ELONA ALBANIA FACULTY OF FOREIGN LANGUAGES, UNIVERSITY OF TIRANA
55 MAYER MIRJAM GERMANY UNIVERSITAT PASSAU

56 MECU ANDRA NICOLETA ROMANIA ACADEMIA DE STUDII ECONOMICE

57 MIADZVETSKAYA YULIYA BELARUS COLLEGE OF EUROPE

58 MIJA ROMINA ALBANIA UNIVERSITY OF TIRANA,FACULTY OF ECONOMICS

59 MIRCEA BAHNA ROMANIA ACADEMIA DE STUDII ECONOMICE

60 MIRCEA POP ROMANIA ACADEMIA DE STUDII ECONOMICE

61 MOISE VIVIENNE GERMANY UNIVERSIDAD CARLOS Ill, MADRID

62 MOLDOVAN MADALINA BIANCA ROMANIA BUCHAREST UNIVERSITY OF ECONOMIC STUDIES

63 MULLER SARAH FRANCE KAREL DE GROTE HOGESCHOOL, ANTWERP ( BELGIUM)
64 NIMERENCO INA ROMANIA ACADEMIA DE STUDII ECONOMICE

65 NITA VALENTINA ALEXANDRA ROMANIA ACADEMIA DE STUDII ECONOMICE

66 NYAWIRA FLORENCE KENYA WSB UNIVERSITY, POZNAN (WYZSZA SZKOtA BANKOWA W POZNANIU)
67 OANA FLOAREA ROMANIA ACADEMIA DE STUDII ECONOMICE

68 ONICA CRISTINA ROMANIA ACADEMIA DE STUDII ECONOMICE

69 ONICIUC oVIDIU ROMANIA ACADEMIA DE STUDII ECONOMICE

70 PASCARU NINELA MOLDOVA UNIVERSITATEA ,ALEXANDRU IOAN CUZA" DIN IASI

71 PODADERA MOLERO LAURA SPAIN UNIVERSIDAD DE MALAGA AND UNIVERSIDAD NACIONAL DE EDUCACION A DISTANCIA
72 POPA VASILE ROMANIA ACADEMIA DE STUDII ECONOMICE

73 RADU PETRARIU ROMANIA ACADEMIA DE STUDII ECONOMICE

74 RAHMAN MD ARIFUR BANGLADESH HARBIN INSTITUTE OF TECHNOLOGY

75 RANU AGUSTIN ALEJO ARGENTINA NATIONAL TECHNOLOGICAL UNIVERSITY (UTN)

76 RAUL TIFREA ROMANIA UNIVERSITATEA BABES BOLYAI

77 SARA EL HABASHI ROMANIA ACADEMIA DE STUDII ECONOMICE

78 SEPULVEDA ARIEL BRAZIL JAGIELLONIAN UNIVERSITY

79 SIORDIA TAMARI GEORGIA LIA STATE UNIVERSITY

80 TOMA CLAUDIA ROMANIA ACADEMIA DE STUDII ECONOMICE DIN BUCURESTI

81 VASLUIANU RARES DUMITRU ROMANIA UNIVERISTATEA DE MEDICINA S| FARMACIE "CAROL DAVILA"
82 VINTILA MARIUS ROMANIA ACADEMIA DE STUDII ECONOMICE

83 ZABALA ALONSO IRENE SPAIN UNIVERSIDAD AUTONOMA DE MADRID

84 ZHONG MING YU SIRENA UNIVERS ROMANIA ACADEMIA DE STUDII ECONOMICE

85 ZLOTEA DIANA ANDREEA USA NORTHEASTERN UNIVERSITY
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ultural Heritage. A marketing perspective

1. Concept of cultural heritage;

2. Cultural economics — cultural management - cultural marketing;

3. Valuation of cultural heritage;

4. Policy framework: Faro Convention & Cultural Heritage Counts for Europe.
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The cultural market

2.1.  Cultural access and participation

2.2.  Cultural heritage as a segment of the cultural market
2.3. Romanian cultural market in the European context

The cultural product. An introduction

3.1.  Cultural product: A marketing approach;

3.2.  Cultural product and the needs of consumer;

3.3.  Barriers in creating and developing cultural products.

Defining and developing a new cultural product
4.1. Development of the cultural product: The Stage-Gate Model;
4.2. Course Project: Creating a cultural product.

The Social Impact of the Romanian Banking System

5.1.  The history of the workings of a Romanian Bank;

5.2.  Theinterconnections between financial education and patrimony;

5.3.  How can financial institutions have a positive impact upon Romanian cultural heritage.

Cultural heritage and sustainable development

6.1.  Heritage, education and inclusive growth;

6.2.  Cultural heritage and regeneration of the local communities;

6.3.  Fostering the community spirit through Nonviolent Communication.

Cultural heritage and local communities

7.1, Engaging local communities in heritage protection & management;
7.2.  Getting to know local communities through the Castle Break project;
7.3.  Cultural heritage counts for Europe.

The role of technology in fostering cultural heritage

8.1.  Role of technology in fostering cultural heritage. Modern technology giving a hand to the act of
preserving

8.2.  Reuvitalizing cultural heritage. Case study: Arché Association

8.3.  How can cultural heritage be protected even more?

Cultural and natural heritage. Interferences

9.1. Dimensions and features of the natural heritage;

9.2.  Education on nature: Capturing frames of biodiversity;
9.3.  Natural heritage in action.
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Cultural heritage in action
10.1. Case study 1: Silence is golden: A case study on communication about Rosia Montang;
10.2. Case study 2: Fragments and meaning - the experience of cultural heritage.

A practical approach to the understanding of Romanian cultural heritage
11.1. Heritage Lab 1: Workshop on Calligraphy;
11.2. Heritage Lab 2: Workshop on Pottery. Presenting an understanding of the Romanian traditions.

Economic and social development in Romania

12.1. General presentation of National Bank of Romania: the main objectives and the role of NBR, the
NBR's board and the monetary policy;

12.2. Introduction in European Integration;

12.3. Overview of the financial education in Romania based on statistical data;

12.4. Regional disparities: comparison between Romanian macro — regions and world countries;
12.5. The relevance and importance of the main areas in the business sector that have a significant
impact over the Romanian economy.

Instant payments and virtual currencies — opportunities and challenges

13.1. Therole of virtual currencies for the world economy;

13.2. SEPA Instant Payment Scheme and TARGET Instant Payment Settlement System (TIPS);
13.3. Innovative Payment Solutions, Virtual Currency Schemes and Blockchain/DLT Technology;
13.4. Case study: Trading with Bitcoin.

Studying Visit: A History of the Palace of Parliament
14.1. Anoverview of the history of the Palace of Parliament;
14.2. The crossroad between historical importance and modern utility.

Field Trip: Uncovering the secrets and the historical significance of the medieval and modern
Romanian Carpathian area (Bran and Peles Castle, the Medieval city of Brasov)

15.1. The challenges of preserving the most important monuments;

15.2. Insights in the Romanian patrimony legislation.

An oasis in the middle of a Romanian metropole

16.1. Ahistory of Vacaresti Natural Park;

16.2. The flora and fauna indigenous in the areg;

16.3. Therole and importance of maintaining the natural heritage.

10
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Vineri

-7.00 AM Intélnire in fata cantinei din Moxa
- 7:30 AM Urcarea in autocare

-8.00 — 11.00 AM Bucuresti - Barajul Vidraru
-11.00 — 12.00 AM Oprire la Barajul Vidraru

-12.00 — 12.30 PM Barajul Vidraru - Restaurantul Capra

-12.30 = 2.00 PM Pranz la Restaurantul Capra

-2.00 — 4.00 PM Restaurantul Capra - Bélea Lac

-4.00 — 5.30 PM Oprire la Balea Lac
- 5.30 — 8.00 PM Balea Lac — Predeal

- 800 — 8.30 PM Cazare la Centrul Teritorial ASE Predeal

-8.30 — 9.30 PM Vizita in Predeal
-9.30 - 01.00 AM Cina si petrecere

Sambata

-8.00 - 9.30 AM Micul-dejun la restaurantul Dragului

- 09.30 AM — Urcarea in autocare

-10.00 — 10.45 AM — Predeal - Sinaia
-11.00 — 2.00 PM Vizitarea Castelului Peles
-2.00 — 3.30 PM Pranz la Restaurantul Wolf
-4.00 — 5.30 PM Vizitarea Castelului Bran

- 5.30 - 6.30 PM Cazare la Centrul Teritorial ASE Predeal

-6.30 — 7.00 PM Timp liber
-9.00 — 02.00 AM Cina traditionala si petrecere

-9.00 — 10.00 AM Micul-dejun la restaurantul Dragului

- 10.30 AM Urcarea in autocare

-10.30 = 11.00 AM Predeal - Brasov

-11.00 = 12.00 AM Vizitarea centrului istoric al
-12.00-1.30 PM Pranz la Prato

orasului Brasov

-1.30 — 4.00 PM Vizitarea centrului istoric al orasului Brasov

-4.00 PM Brasov - Bucuresti

11
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PROGRAM ACTIVITATI

Bucharest Summer University 2018

BSU 2018 “‘Cultural heritage: fostering community spirit
Preliminary and sustainable development”
Programme
9:00-12:00 13:00 - 14:00 15:00 - 18:00 Evening
sunday, Participants’ arrival Get to know
12.08.2017 19:00 - 20:00 | Dinner each other
Monda Lunch
Y Opening Ceremony & Lecture Teambuilding
13.08.2017 Rost
Tuesd Lunch
uesaay, Lecture 2 & Lecture 3 Theme Party
14.08.2017 Rest
Lunch
Wednesday, Lecture 4 & Global Village
15.08.2017 Rest
Lunch
Thursday .
: Lecture 6
16.08.2017 Lecture 5 Rgst u Spare time
Friday, Road Trip - part |
17.08.2017 Bucharest — Vidraru Dam - Transfagdrdsan — Balea Lake — Predeal
Saturday, Road Trip - part I
18.08.2017 Predeal — Peles Castle — Bran Castle - Predeal

12
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Sunday, Road Trip - part il
19.08.2017 Predeal — Brasov — Bucharest

Monday Lunch
; s .
20082017 Lecture 7 Rost Lecture 8 BSU Olympics
Tuesday, The National Bank of Romania (NBR | BNR)
21.08.2017 Studly Visit (Lectures 9,10, 1)
Wednesday, Lunch
22.08.2017 Lecture 12 & Lecture 13 Treasure Hunt
Rest
The Palace of .
;g%rgggé Bicycle Tour Lecture 10 Parlioment BucthJrest Sy
— Study Visit our
: Lunch
Friday, .
24082017 Lecture 14 & Lecture 15 Spare time
Rest
Saturday, _ _ Lunch ‘
25.08.2017 Final Evaluation & Closing Ceremony
Rest
Sunday, o ’
26.08.2017 Participants’ departure

13
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DESCRIEREA EVENIMENTELOR
EXTRACURRICULARE

Teambuilding

Locatie: Moxa

Primul eveniment extracurricular din cadrul
Bucharest Summer University, Teambuilding-ul, s-a
prezentat sub forma a 6 jocuri menite sa dezvolte
noi prietenii intre participanti. Cele 5 echipe a cate
10 participanti plus un teamleader ales dintre
organizatori: Europa, Asia, America de Nord, America
de Sud si Africa au avut de trecut de proba mingei de
tenis ce trebuia pusa pe un stativ utilizand franghii, tija
deplastictinuta pedegete, mingeacetrebuiasatreaca
pe la fiecare participant de mai multe ori,umplereaa 2
sticle de apa utilizand franghii siun bidon, parcurgerea
unui traseu legati de picioare si trecerea dintr-o
parte in alta prin niste spatii delimitate de franghii.

Karaoke Party

Locatie: Moxa

Echipele au avut de cantat cate o melodie
aleasa de ele precum si un al doilea cantec ales
de organizatori. Seara a fost marcata de multa
distractie si amuzament, iar la final, membrii
juriul de specialitate au cumulat punctajele ce au
fost adaugate la clasamentul pe echipe. Printre
piesele care au facut seara magica s-au aflat
“‘Call me maybe’, “Despacito’, “Yellow submarine”, i
‘I'm yours”, “Wannabe®, “Baby’, “Hips don't lie". |e= Q) 'I"I.?;E/a

Al

14
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GLOBAL VILLAGE
EXCURSIA PRIN ROMANIA

Global Village

Locatie: Gradina Valorilor Romanesti

Dupa cum se poate intui si din denumirea
sa, evenimentul a reusit cu succes sa combine
elementele de traditie si cultura ale celor 25 de tari
prezentein cadrul editiei a Xlll-a a Scolii internationale
de vard, alaturi de aspectele importante referitoare
la globalizare si adaptare a obiceiurilor cu specific
national. Ca si punct de reper al acestui eveniment,
flecare participant a realizat o prezentare despre tara
sa prezentand obiceiuri, mancaruri, dansuri specifice
tarii sale, explicand in acelasi timp cum fiecare dintre
aceste simboluri nationale este perceput in tara sa
originara.

: In acest cadru, fiecare dintre participanti
. descoperd, invatd si experimenteaza ce inseamné s&
% faci parte din marea familie internationala.

Excursie prin tara

Vineri - Duminica

In weekendul dintre cele doua saptamani
de cursuri s-a realizat o excursie in Romania, prin
intermediul careia participantii au cunoscut traditiile
si obiceiurile romanesti si totodata au vizitat locuri
reprezentative pentru tara noastra. Traseul ales
a inclus vizitarea celui mai spectaculos drum
din  Romania, Transfagarasanul, Castelul Bran,
Castelul Peles precum si numeroase obiective
istorice din orasele Sibiu, Brasov si Sinaia.

15
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TREASURE [RUNTT
BSU OLYMPICS

S A T —— Treasure Hunt
] > o B '-'_1'L-I_—ﬁ‘ . N .
!E - e = 00 Locatie: Bucuresti
En SRR ES T ;
= Sy TS CHIvm R o - Reprezintd un joc interactiv intre echipe,
el = e acestea incercand sa descopere cu ajutorul indiciilor
£ - ol ascunse, anumite locatii, elemente definitorii sau

&

iq e\

obiective reprezentative pentru capitala noastra.
Initiativa Bucharest Summer University a urmarit
defasurarea acestui tip de eveniment in locatiile

apropiate Academiei de Studii Economice din
Bucuresti  (respectiv. Campusul Moxa, Piata
Victoriei sau Piata Universitatii). Echipele aveau ca
obiectiv rezolvarea unui rebus care, in final, scotea
la iveala un cuvant, o expresie in limba engleza.

-t

BSU Olympics
Locatie: Moxa

Un alt eveniment ce a avut drept scop antrenarea
competitivitatii, dezvoltarea sentimentului de fairplay,
dar si desavarsirea relatiilor de prietenie dintre
participanti. Cele 6 echipe au avut de trecut tot atatea
probe ce au implicat atat forta fizica, cat si gandirea
logica. Participantii au avut de introdus bile de mici
dimensiuni in pahare prin aruncare, mutarea unei bile
dintr-un pahar intr-altul folosind apa si suflatul spre
minge, intoarcerea unei paturi pe partea cealaltd,
ei trebuind sa stea tot timpul cu picioarele pe ea,
ghidarea unui participant printre obstacole, ridicarea
unei sticle de apa de jos tinandu-se cont de anumite
restrictii precum si alergarea cu 3 pahare pline cu
apa in jurul caminului. La sfarsit, toti participantii au
luat parte la jocul Ratele si vanatorii.

16
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WIZITA LA BNR

TURUL CU BICICUETELE PRIN BUCURESTT
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Vizita la Banca Nationala a Romaniei

Locatie: Palatul BNR, Arenele BNR

Acest eveniment a imbinat atat partea
academica cat si partea extracurriculara. Studentii
participanti in cadrul Bucharest Summer University
au petrecut o zi special dedicata pentru acestia in
interiorul palatului Bancii Nationale a Romaniei.

Fiind, din perspectiva cronologicd, a 16-a
banca centrald infiintata in lume, cu un intreg
patrimoniu imobiliar, istoric, artistic si moral, tinerii
participanti au avut oportunitatea de a petrece o
zi intreaga in incinta acesteia, au putut participa
la cursuri sustinute de specialisti (precum dl.

In scopul tragerii unui semnal de alarma cu
privire la riscurile de mediu si pentru a promova
energia verde, studentii au participat la turul Ca-
pitalei pe biciclete. Scopul defasurarii acestui tip de
eveniment a fost prezentarea celor mai importante
obiective turistice ale Bucurestiului (respectiv Piata
Romana — B-dul. Lascar Catargiu - Piata Victoriei —
B-dul. Kiseleff - Piata Victoriei - B-dul. Lascar Catargiu
- Piata Romana - B-dul. Dacia - Calea Victoriei)
participantilor. Traseul a reprezentat pentru tinerii
implicati o modalitate de socializare, de recreere Si
de petrecerea timpului liber intr-un mod constructiv
si distractiv, astfel reusind sa imbine utilul cu placutul.

economist sef Valentin Lazea), au vizitat
Muzeul BNR si totodata au luat parte
la  un dineu organizat la Arenele BNR.
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WIZITA LA PALATUL RPARLAMENTULUL
BUCRAREST CITY TOUR

Vizita la Palatul Parlamentului

Locatie: Palatul Parlamentului

Aceasta a reprezentat pentru studentii
participanti ocazia de a vizita cea mai mare cladire
administrativa pentru uz civil ca suprafata din lume,

: ceamaiscumpa cladireadministrativa dinlume sicea
”Lﬂ:ﬁpu -' = =4 i mai grea.cléd.ire din lume. Pri\A/ité ca gnul din marile
. \ Pk B [ simboluri nationale ale Romaniei, vizita la Palatul
A ‘m 3 Parlamentului a reprezentat o oportunitate pentru
participanti de a observa trasaturile arhitecturale,
ce duc cu gandul la perioada de tranzitie dintre
comunism si democratie, complexitatea elementelor
de decor, structura, ansamblul de incaperi, birouri,
sali de conferintd, etc, cat si un punct de reperin ceea
ce priveste conducerea statului, in aceasta locatie
aflandu-se atat Camera Deputatilor, cat si Senatul
Romaniei.

A UL B

= il

Bucharest City Tour

Seara de joi nu se putea incheia mai bine decat
cu o plimbare prin Bucuresti la bordul autocarului
Bucharest City Tour. Participantii au avut minunata
ocazie de a vedea Bucurestiul “de sus”, de a se distra
si de a imortaliza momentul. Turul a inceput de la
Piata Victoriei si a continuat pe Calea Victoriei spre
Piata Universitatii - Piata Unirii - Piata Romana - Piata
Victoriei - Arcul de Triumf - Piata Presei Libere siretur.

18
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FEEDBEBACK

Where did you find about BSU?

@ Social Media (Facebook)
@ Educational websites

@ Summer Schools websites
@ Friends

@ | found out about it durine the Mational
Economy Olimpics

Comparing to your expectations, how was BSU 20187

i Above my expectations
P A5 | expected
& Below my expectations
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Rate the following activities based on the overall experience using
marks from 1 to 5 (the best mark)

Bl EE:: D e -

6
4
2
0
Get to know each other (12.08) Opening ceremony (13.08) Teambuilding {13.08) karaoke Party (14.08)
Teambuilding (13.08) karaoke Party (14.03) Glohal Village (15.08)  Visit at ihe National Bank (21.08)

Would you recommend Bucharest Summer University to a friend?

& Yes
@ No
100%

21
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What was your biggest personal achievement?

22

Trying to open up

Maybe the fact that | really got out of my comfort zone and did everything | wish | did, no regrets, no "what ifs...".
Mot even mentioning surviving with around 3 or 4 hours of sleep/night.

know more about cultural heritage

Making international friends and network

Getting close with people from all around the world!!
Getting to meet wonderful people and see amazing places

The most important for me is that | managed to do my personal things while in the same time | was active and
took part in all the lectures and free time activities that you organised.

| was happy with my final grade and especially with the fact that our team won the team competition. | am happy
also that | won the dodgeball game again and | am now planning to sign up for some dodgeball competitions in
Bulgaria.

Taking a lot of advantage from living in an intercultural environment.

making friends and culture exchange

Please write here any othe comments. Feel free to express any kind of first
feelings about BSU 2018.

| felt really comfortable from the first moment there

More days in Predeal but overall was perfect

The BSU experience is something that can hardly be put into words. You need to be there for those two weeks,
actually BE there. Get involved in every activity, laugh as much as you can and make as many memaries as
possible. Looking back now, | noticed how much | changed in this short period of time. t made me a ot more
confident and willing to try more things, regardless they are new for me or not. | met there people | can really call
“friends”, people that made my goodbye incredibly hard. It was not just about learming new things about the
cultural heritage, it was about learning new things about yourself.

| would definitely recommend the BSU, however, the lessons should be more interactive and in a higher level,
people were really expecting to have great lessons, not boring ones.

Keep your hard work my friends!! €2 It is appreciate it
Keep up the good work, guys, and thanks for letting me experience BSU one more time! ;)
| would recommend this experience to a lot of acquaintances

its simply awsome and great
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ldentitatea vizuala de anul acesta are la baza patru cuvinte cheie, prezente siin tema scolii
de vara: CULTURAL HERITAGE, COMMUNITY, SUSTAINABILITY.

Amprenta Facultatii de Marketing si a Academiei de Studii Economice din Bucuresti este
simbolizata prin culoarea principala.

oo
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Bucharest Summer University 2018
14th Edition - August 12-26

Traditional folk dances
Romania and Moldova

Wooden Church
World Heritage Site 1999 %o
5
T, &
Timisoara

H\story and culture

Arch of Triumph
A symbol of independence

Endless Column
Constantin Bréncusi

Costinesti Obelix
Young and free

XA

Cultural Heritage: fostering Community Spirit
and Sustainable Development

E;E
%% www.bsu.ase.ro

Afisul Bucharest Summer University 2018
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BUChqreSt Sununicr ui ||VerS|ty 2018
14th Edition - August 12-26 #3 www.bsu.ase.ro

Cultural Heritage: fostering Community Spirit
and Sustainable Development

Traditional folk dances
Romania and Moldova

Wooden Church
World Heritage Site 1999

Timisoara u

History and culture .
Y ultu Arch of Triumph

Asymbol of independence

Endless Column
Constantin Bréncusi

Costinesti Obelix
Young and free

With the support of Educational Partner Gold Partners Silver Partners

I@*“ @ PACETC P @

Media Partners
o Qs auzzedlh buzzjob® @

A -

supporters Qi W (2| &

Afisul Bucharest Summer University 2018 cu parteneri

Bucharest Summer University 2018
14th Edition - August 12-26

Arch o Triumph
ymbol of indspendence

Endloss Column

Costinesti Obelix

enatul (&)
tudentilor

Cultural Heritage: fostering Community Spirit
and Sustainable Development BSEU

www.bsu.ase.ro TE2018

Coperta Facebook si Banner Site oficial
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2 Centfbeate of Merir

DD MM YYYY
IS PROUDLY PRESENTED TO

MULLER SARAH

KAREL DE GROTE HOGESCHOOL, ANTWERP

for the active participation and significant involvement in the 14t edition of Bucharest Summer University
“Cultural Heritage: fostering community spirit and sustainable development”.

=105 AN

G

This programme was organised between 12" and 26™ of August 2018 by the Bucharest University of
Economic Studies (ASE), Bucharest University of Economic Studies Students’ Union (USASE), through the
Students’ Senate, AFER and Alumni ASE, with the academic mentoring of the Faculty of Marketing, and was
awarded with 5 ECTS.

The above mentioned student passed the examination with the overall grade

RECTOR DEAN, Faculty of Marketing Student’s SIGNATURE
Prof. Nicolae ISTUDOR, PhD Prof. Calin Petrica VEGHES, PhD

et

4

Diploma

&

BOgE | BolE

amein 2018 amein 2018
Efthymia Ariel

Kostaki Sepulveda
—
[ =~
] ”
. ]
Greece Brazil
Grecia Brazilia

PARTICIPANT PARTICIPANT

Ecusoane
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PROMOVARIE

Segmentul tinta luatin considerare pentru acest proiect este reprezentat de catre studentii
aflati la ciclul licenta, masterat sau doctorat din intreaga lume, pentru a carui targetare s-au folosit
0 serie de canale de comunicare adecvate cu scopul asigurarii promovarii prin intermediul unei
campanii de informare in perioada premergatoare evenimentului, in timpul evenimentului dar siin
perioada imediat urmatoare. Aceasta campanie s-a desfasurat atatin mediul offline cat siin mediul
online pentru a beneficia de pozitionarea dorita in mintea potentialilor participanti. Am incheiat in
acest sens parteneriate media cu colaboratori din mediul televiziunilor nationale, a posturilor de
radio nationale, din cadrul ziarelor si revistelor tiparite, a agentiilor de presa, a asociatiilor nationale
studentesti, cat si a colaboratorilor din mediul online sau outdoor. Totodata am urmarit sa ne
Indeplinim obiectivul, acela de a ajunge la cat mai multe persoane si prin intermediul demersurilor
individuale de promovare.

Principalii parteneri media ai celei de-a paisprezecea editii a scolii de vara sunt: Antena
1, Antena 3, Radio ZU, Jurnalul National, RADOR, Amos News, Akcees.ro, Catavencii, Leaders.ro,
lgool.ro, Grupul Educativa, Getica Ooh, BookBlog.ro, AvocatNet.ro, Workstickers.com, Edu-News.
com, Edu-Active.com, Business Woman, AcademicLink.ro, BestWorker.ro, Studentdinprovincie.
ro, Blogunteer.ro, Pacomedia.ro, Bucuresteni.ro, Regielive.ro, InOras.ro, Studentii.net, VinSiEu.
ro, Romania Pozitiva, Autentici.ro, PeScurt. ro, Comunicate-Online.com, CalendarEvenimente.
ro, Romanticu.org, Civic.md, Diez.md, Viza.md. precum si al suporterilor: Forumul Tinerilor din
Romania, USR (Uniunea Studentilor din Romania), UN Youth, UN Youth Delegates, AEGEE, AIESEC,
ASCIG, Asociatia ECOTUR, ASER, ASFEEA, CSUBB, CS-URA, Green Revolution, LSUV, OSE, OSUT,
Romanian Youth Sports Association (RYSA), SiSC, Scoala de valori, VIP.

Toti acesti parteneri au contribuit la raspandirea mesajelor de atragere a publicului tinta prin
publicarea de informatii cu privire la intregul demers intreprins prin intermediul blogurilor, site-
urilor, forumurilor, retelelor de socializare, tipariturilor, radiourilor sau televiziunilor.

« promovarea prin intermediul posturilor de radio si televiziune - transmiterea a 2 spoturi
TV si radio privind modalitatile de aplicare si activitatile desfasurate in cadrul BSU 2017 de catre
posturile: Antena 1, Antena 3 si Radio ZU. De asemenea, in timpul evenimentului academic
international, au fost realizate si transmise 4 stiri aferente ceremoniei oficiale de deschidere,
de incheiere, a unui curs si a evenimentului Global Village (cu ajutorul partenerului educational
Fundatia Dan Voiculescu pentru Dezvoltarea Romaniei);

« promovare in presa scrisa — aparitia machetelor de promovare a scolii de vara in cadrul
publicatiei Catavencii.

« promovare in mediul online:

0 web-site oficial: www.bsu.ase.ro;

o site-uri oficiale din cadrul ASE: www.ase.ro, www.us.ase.ro.

0 agentii de presa: RADOR, AmosNews;

o site-uri, blog-uri, portaluri si comunitati educationale, dintre care cele mai cunoscute:
Akcees.ro, Leaders.ro, lgool.ro, BookBlog.ro, Workstickers.ro, Edu-News.com, BestWorker.ro,
CalendarkEvenimente.ro, Romania Pozitiva, Bucuresteni.ro, Inoras.ro, Markmedia.ro, BLogunteer.
ro, Grupul Bursa, Ejobs.ro, Studentdinprovincie.ro, VinSiEu.ro, Bookblog.ro, RegielLive.ro, Studentii.
net, ZiareRo, ComunicateDeAfaceri.ro;

0 bannere de promovare aferente perioadei de aplicaii prezente pe site-urile principalilor
par-teneri media: Catavencii, RegieLive.Com;

Bl mk WSz Segu@
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0 postarea de mesaje pe site-ul Academiei de Studii Economice din Bucuresti, pe site-ul
Facultatii de Marketing pe site-ul si retelele de socializare ale Fundatiei Dan Voiculescu pentru
Dezvoltarea Romaniei, pe pagina de Facebook a Asociatiei Facultatilor de Economie din Romania
(AFER) si a Asociatiei Absolventilor Academiei de Studii Economice din Bucuresti - Alumni ASE, pe
pagina de Facebook a Asociatiei Facultatilor de Economie din Romania AFER, pe site-ul si pagina
de Facebook a Senatului Studentilor ASE Bucuresti, precum si pe pagina de Facebook si site-ul
Uniunii Studentilor Academiei de Studii Economice din Bucuresti.

o retele de socializare: pagina de Facebook oficiala, contul oficial de Facebook (cu sute de
grupuri din intreaga lume);

o trimiterea de mesaje catre aproximativ 200 de Universitati din tara si strainatate;

o trimiterea de mesaje bilunare catre intreaga baza de studenti Erasmus ai Academiei de
Studii Economice din Bucuresti;

o trimiterea de mesaje saptamanale sau bilunare catre baza interna de studenti;

o trimiterea de mesaje zilnice catre mai mult de 500 de grupuri de discutii nationale si
internationale;

0 colaborare cu asociatiile studentesti pentru promovare in mediul online (trimiterea de
newslettere catre propriile baze de date, site, forum, pagina de Facebook, blog): mesajele transmise
de catre grupul Educativa, newsletter-ele, articolele publicate in presa lo-cala simesajele transmise
de catre Forumul Tinerilor, Uniunea Studentilor din Romania, UnYouth, Un Youth Romania, Un
Youth Delegates, AEGEE, AIESEC, ASFEAA, Scoala de Valori, ASCIG, ASER, Consiliul Studentilor din
Universitatea Babes-Bolyai, OSUT, LSRS, RYSA, Ecotur, Organizatia Studentlor Economisti, CS-
URA, SiSC, LSUV, VIP.

0 postarea de mesaje pe site-ul Academiei de Studii Economice din Bucuresti, pe site-ul
Facultatii de Administratie si Management Public, pe site-ul si retelele de socializare ale Fundatiei
Dan Voiculescu pentru Dezvoltarea Romaniei, pe pagina de Facebook a Asociatiei Absolventilor
Academiei de Studii Economice din Bucuresti - Alumni ASE, pe pagina de Facebook a Asociatiei
Facultatilorde Economie din Romania AFER, pe site-ul sipagina de Facebook a Senatului Studentilor
ASE Bucuresti, precum si pe pagina de Facebook si site-ul Uniunii Studentilor Academiei de Studii
Economice din Bucuresti.

« promovarea prin participarea la conferinte si alte evenimente educationale;

Pe langa toate acestea, au fost folosite si materiale promotionale personalizate (genti,
tricouri, pixuri, brosuri, notepad-uri, roll-up-uri, bratari samd.).

A. Promovare in mediul online;

B. Promovarea prin intermediul posturilor de televiziune Antena 1 si Antena 3:
https:/www.facebook.com/fdvdr/videos/1094298533985436/
https:/www.facebook.com/fdvdr/videos/1092542287494394/
https:/www.facebook.com/fdvdr/videos/1087611984654091/
https:/www.facebook.com/fdvdr/videos/1045946178820672/

C. Promovare prin intermediul retelelor de socializare (de catre parteneri si suporteri);
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1. Perioada depunerii aplicatiilor pentru cea de-a 14-a editie a Bucharest Summer University

In aceastd perioada s-a urmarit postarea zilnicd a unor mesaje insotite de poze, colaje si
imagini cu aspect vizual deosebit si videoclipuri care sa-i indemne pe studentii romani si straini
sa aplice pentru scoala de vara. Totodata, aceste mesaje au fost distribuite de catre echipa de
organizare pe diferite pagini si grupuri de studenti sau ale universitatilor internationale. Prin aces-
tea s-a urmarit atragerea si convingerea studentilor sa se inscrie si/sau sa afle mai multe despre
Bucharest Summer University.

DID YOU MISS THE DEADLINE?
WE HAVE GOOD NEWS FOR YOU

\
3

HURRYSURI
SIFAST=HOURS

UNTHT 823115 AR EEf}

[SEARCH] BSU.?SE.RB @ TE
¥ SECTHN) AION]
THE APPLICATION PERIOD mm Y CEPIATI, SO, Mm
FOR PARTIAL & TOTAL PRYMENT NEGESSWRY & B /
IS EXTENDED UNTIL

mw] ‘ -
TIENCESUASERD

2. Fotografie de coperta pe Facebook in vederea promovarii perioadei de aplicatii

Folosita atat pe pagina oficiala a Bucharest Summer University pentru a promova perioada de in-
scriere dar si evenimentul propriu-zis, cat si de echipa de organizare pentru a face cunoscut acest
eveniment in randul persoanelor cu cont pe reteaua de socializare Facebook.

Bucharest Summer University 2018
14th Edition - August 12-26

enatul &
tudentilor

Cultural Heritage: fostering Community Spirit
and Sustainable Development Bgtu

www.bsu.ase.ro 2018
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STATISTICI SITE OEICIAL
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Al Google Analytics
Q Cautati in rapoarte si ajutor
&  Pagina principala
27  Personalizare

Tablouri de bord

Rapoarte

perscnalizate

Rapoarte salvate

Alerte personalizate
RAPDARTE

@ in timp real
2 Public

Achizitie
Comportament

¢ 0 ¥

Toate conturile > BSU
Toate datele privind site-ul ~

Utilizateri » | VS

Selectati o valoare

ora | Zi

Sdptamana

Lund

@ Utilizatori
500
250
aprilie 2018 mai 2018 iunie 2018 iulie 2018 august 2018
M New Visitor M Returning Visitor
Utilizatori Utilizatori noi Sesiuni
10.167 10.118 15.191
NS TY AV VRN (N T VY ) NN B UYLV | VO

Numérul de sesiuni pe
utilizator

1,49
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Durata medie a sesiunii
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Rata de respingere
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Pagini/Sesiune

2,26
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Q

In perioada analizatd, respectiv perioada premerg&toare desfasurarii proiectului, site-ul
www.bsu.ase.ro a fost accesat de peste 15 000 de ori de catre mai mult de 10 000 de utilizatori.
Fiecare utilizator a petrecut, in medie 2 minute si 18 secunde pe prima pagina.

Google Analytics

Cautati in rapoarte si ajutor

Prezentare generala

Utilizatori activi

Valoarea clientului
BETA

Analiza de grup ™™

Segmente de public
oy

Explorator de
utilizatori

v Date demografice
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a Criterii geografice
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Locatie

v Comportament
v Tehnologie

v Dispozitive mebile
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=
=
=

o
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Toate conturile > BSU
Toate datele privind site-ul ~

Tar

Romania
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Germany
Turkey

Hungary
Pakistan
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Achizitie

Uhilizatori

1.770 (17,25 %)
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437

397

353

340

326

276

269

246

(6,30 %)

(4,26 %)

(3,87 %)

(344%)

(331%)

(3,18 %)

(2,69 %)

(2,62 %)

(2,40 %)

+

Comportament
SN Ratade
utilizatori noi "
S respingere

Pr
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276 (27
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(7, 2815 (18532
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(420%) | 601 (396%)
(386 % 436 (287%
(3419 472 (3119

480 (316%)

615 (405%)
(272% 469 (309 %)
(265%) | 384 (253%)
(239%) | 318 (209%)

45,68 %

3681 %

41,43 %

67.20%

4597 %

44,58 %

4455%

40,94 %

44,01 %

38,68 %

Pagini/Sesiune

2,26

Media pentru
vizualizare: 2,26
(0,00 %)

2,29
235
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00:02:

Me

18

00:02:06

00:02:43

00:02:01

00:01:07

00:01:45

00:01:50

oo0z41

00:02:06

00:03:36

00:02:08

Conversii

Rata de
conversie a
obiectivelor

0,00 %
Media
entru

0,00 %

0,00 %

0,00 %

0,00 %

0,00 %

0,00 %

0,00 %

0,00 %

0,00 %

0,00 %

o : O
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obiecti
0
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din total:
0,00 % (0)
0 (ooo%) | O,00US
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Cei mai interesati de scoala internationala de vara au fost studentii romani, urmati de cei
albanezi, polonezi, francezi si britanici.
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P 7. Samsung Internet 151 (149%) 151 (149%) 237 (156%) 48,10 % 234 00:01:56 0,00 % 0 (ooow%) | 0,00USD
¥ Personalizat
v Analiza comparativa 8. Opera 122 (1,20%) 122 (120%) 315 (207%) 7302% 1,58 00:01:03 0,00 % 0 (opow) | 0,00 USD
Traseul utilizatorilor 9. Internet Explorer 86 (0,85%) 86 (0B5%) 109 (072%) 38,53% 2,52 00:02:31 0,00 % 0 (000%) | 0,00 USD
10. Opera Mini 43 (042%) 43 (042%) 54 (036%) 37.04% 302 00:02:54 0,00 % 0 (000%) | 0,00 USD

Utilizatorii au vizitat site-ul www.bsu.ase.ro majoritar de pe browserul Google Chrome, urmat
de Mozilla Firefox si Microsoft Edge. Versiunea de mobil a fost accesata majoritar de utilizatorii
sistemului de operare Android.

Toate conturile > BSU
Al Google Analytics  Toate datele privind site-ul ~ ® e @

O\ Cautati in rapoarte si ajutor

Pagini de pornire Prima interactiune A doua interactiune
15 K (de) sesiuni, 15 K (de) renuntari 6 (de) sesiuni, 4 (de) renuntari 2 (de) sesiuni, 2 (de) re
1
#4  Pagina principald = Romania — — —
R * 28K W 5k -, L
um i 404.htmi I 404 htmi
He Personalizare - ﬁ ; .him ﬁ : m
P

= Albania
= o73

@ in timp real

wp  Turkey
- ) = 512
2 Public
= Poland
Prezentare generala = = 601
Utilizatori activi ; |
SR g e
Valoarea clientulul 100
BETA
- =» = 404 niml
Analiza de grup BETH b4 97K m 4

Segmente de public |
Nof‘ P — ;earch

Explorator de
utilizatori

v Date demografice

Acest raport a fost generat in data de 14.11 2018, la 22:49:33 - Actualizati raportul

In functie de locatie, utilizatorii au accesat de cele mai multe ori prima pagina, de la care au
continuat spre pagina de aplicatie. S-au inregistrat foarte putine erori in accesarea paginii.
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